Anexkc 2

OBPA3EL,
KOH U3BELUTAJOT 3A U3B60P BO HACTABHO-HAYYHO M HAYYHO 3BAHE

Kavaupar:
Maja CtedaH Kovocka

UHcTutyumja:
BAC UHCTUTYT 332 MeHaumeHT butona

HayuHo none: 503 EKOHOMCKW HAYKH
HacrasHa obnact: 50329 APYIO-EKOHOMMIA

HACTABHO-OBPA30BHA OEJHOCT

Pep.

60oi Ha3ue Ha akTMBHOCTA (HacTaBHo-06pa3oBHa): MoeHu
poj

1. | Oap:KyBarbe HacTaBa Ha NPB LUKAYC
Cryaucku roauun; net (5), 10 cemectpu.
2012/13, 2013/14, 2014/15, 2015/16, 2016/17, 2017/18
Cryaucka roavHa 2012/2013 3umcku cemectap
e JlenoBHO NAaHUpare — BOHPEAHMW
e Craptuparoe HOB BU3HUC — pefoBHM U BOHPEAHU
® MapKeTUHr — BOHPeaHu
Cryaucka roanna 2013/2014 neteH/aumckn cemectap
» Bosep BO BU3HWC — pefOBHM U BOHPeaHM
MapKeTUHr — pef0BHW W BOHpPEAHU
BoBes BO MUKPOEKOHOMMja — PeAOBHM
CrapTuparse HOB BU3HUC — BOHPEAHW
0AHOCK CO jaBHOCT — peioBHM
BoBeps BO meHallepCKO CMETKOBOACTBO — BOHPEAHU 73.8
Cryancka roguna 2014/2015 neTeH/3nmckn cemectap
Bosepa Bo BM3HUC - peAOBHW M BOHPEAHK
[pvKa 38 MyLUTEPUU — PEAOBHMU
BoBes BO MeHal/epCKo CMETKOBOACTBO - PEAOBHM
BoBes BO MUKPOEKOHOMM|A — PEACBHMW U BOHPEHY
MapKeTUHr — peaoBHM
CrapTuparbe HOB BU3HUC — peaBHU/ABE rpynu
Cryaucka rogmHa 2015/2016 neTeH/3umcku cemectap
* Boses Bo GU3HKC - peAOBHU U BOHPEAHU
e BoBef BO MMKPOEKOHOMMUjA — PEAOBHU U BOHPESHU
*  MapKeTUHT — peA0BHU U BOHPEAHU
e Boseg BO meHalepcKo CMETKOBOACTBO — PEA0BHU U
BOHpeAHU
* Craptuparbe HOoB BU3HUC — BOHPEAHU
Cryaucka roanHa 2016/2017 neTeH/3umckn cemecTap
e Bosep BO BU3HUC — PEAOBHU U BOHPeaHU
e BoBej BO MeHaepcKo CMETKOBOACTBO — PEAOBHM U
BOHpEeaHU
e Boses BO MUKPOEKOHOMMUjA — PEAOBHMU U BOHPESHM
e  MapKeTuHr — peaoBHU
e [lenoBHU PpUHAHCUKM — PEAOBHU M BOHpPEAHU
| Cryaucka roguna 2017/2018 neteH cemecrap .




Pea.
bpoj

Ha3ue Ha akTUBHOCTa (HacTaBHO-06pa3oBHa):

MNoeHun

MapKeTUHr — peoBHU U BOHPEAHU

HenosHun puHaHCMKN — pelOBHU U BOHpeaHU
BoBes BO MUKpPOEKOHOMM|a — BOHpeaHM

Bosegd BO meHaepcKo CMETKOBOACTBO - BOHPEeAHM

OapkyBarbe Ha HacTaBa o4 BTOP LMKAYC CTYAUM
Cryawcka roguHa 2014/2015
e CTpaTerucku MapKeTuHr
Ctyamucka roguHa 2016/2017
o KOMNaHWUCKM U MHBECTULMCKY GUHAHCHK

1.5

Hacrasa BO WKOAW K paboTUAHKMLM

Pakosoguten

e PabotuaHMua 3a CTpaTeWwKo NaaHupare Ha Mpeska Ha
pypaneH passoj, jaHyapu 2015 koHcynTaHT (USAID
nporpama sa nogobpyeatse Ha paboTerseTo Ha
opraHusauuuTe)

e Crpartewko nnaHupare Mpexa 3a pypaneH pasgoj, obyka
Ha UHTEPHW MHTETPaToOPK, aCOCTEHT KOHCYATAHT, HOEMBPU
2014 (USAID)

® EKCNepTcKa noaapluka 3a Hain3a Ha OKPYKYyBaHeTo co en
MOAroTOBKAa Ha aKUMOHEH NAaH Ha LeHTapoT 3a pa3Boj Ha
meguymute, aekemspu, 2014-acucTeHT KoHcyATaHT (USAID)

* [flujarHoctnuka paboTunHuLa Ha cekpeTapujaToT 3a
€BPOMNCKK Npalaksa, 2015 (USAID)

YyecHuUK

* [JIEAH — O6yka 3a gMAaKT1Ka 3a edpeKTUBHA akageMcKa
HacTasa, Crpymuua — despyapm, 2013

*  O6yka 3a MHTEPHU MHTErpaTopu —25 1 26 maj, 2014, bac —
Ckonje

2

OapyBarbe Ha MEHTOPCKa HacTasa

0,3

MoaroToBKa Ha HOB Npeamer
[MpepaBarsa
Bexbu

1
0,5

KoHcyaTaumm co ctyaeHTu

1,4

MeHTop Ha cneumjanuctnyka paboTa

4x1,0=4

HneH Ha Komucuja 3@ oueHa uAM  opbpaHa  Ha
cneunjanmucTuyka pabora

12x0,2 =2.4

MMO3UTUBHO peUeH3UPaH YHUBEP3UTETCKM yuebHUK
aBTop MapKeTHHr — Teopuja 1 NpakTuka

10.

MHTepHa ckpunTa 04 Npeaasarba
* BoBes, BO MUMKPOEKOHOMMU|a
® [lenoBHU drHaAHCKUM
* BoBe/ BO meHalLePCKo CMETKOBOACTBO
e CrapTuparse HoB Br1aHMUC

4x5=20

11.

Naket maTepujanu 3a ogpeaeH npegmer
e Boseg Bo BU3HMC
® MapKeTUHr
* BoBes Bo MUKpoeKkoHOMM]a
¢ BoBep BO MEHaLEPCKO CMETKOBOACTBO
e [lenoBHU PUHAHCKUK

CrapTuparbe HoB BU3HUC

BrynHo

126.9




HAYYHOUCTPAXYBAYKA OEJHOCT

Institute of management, Business academy Smilevski, Center for

2;‘2’1: Ha3uB Ha akTUBHOCTa (HayyHOMCTpaXKyBauKa): MoeHu
1. | YYecHWK BO HaUMOHANEH HaYYHO-UCTPAXKYBAYKU NPOEKT 3
BMKO (BnujaHue Ha uHOoBaTUBHOCTa Bp3 KOHKYpPEeHTHOCTa Ha
opraHusayuuTe)
2. | TpyA co opuriuHanHy HayyHu pesyntaTu, objaBeH Bo 3x3.6=10.8
Hay4HO/CTPYyYHO crnivcaHue
1. Kochoska M. Damevska. D (2017): New selling techniques in
marketing — key success factor, Macedonian international journal
of marketing, MARKETING, ISSN 1875799787, Year 3, No5< UGD
No 658.85
2. Damevska. D. Kochoska M. (2016): Product image as a factor in
purchase decision,, International journal Knolege ISSN 1857-92,
Vol.12.2
3. Kochoska M. Damevska. D(2016): Millenials: The new generation
of consumers — challenges and opportunities, International
scientific conference Dlobal challenges and opportunities —
future perspectives of developing countries, MIT University,
Skopje - May 2016, The international journal of Recent Research
in Arts and Sciences, ISSN 1857-8128 Vo. 5
3.| Tpya co opurMHanHu Hay4HU/cTpyuHu pesyntatu, objaBeH BoO 2x3=6
360pHUK Ha TPYA0BM 04 HaydeH/cTpyueH cobup 1.8x2 3.6
1. (2017): Cmpameeuja 30 KoHKYypeHmcKa npedHocm npexy
MEeXHOMAOWKU PA360f U 6068€0Y8AtbE HOBU MEXHO02UU, NETTU 2
cumnosuym, busHuc akagemuja Cmunescku bac, Bac MHcTUTyT 33
MmeHaymeHT, butona , ISSN 978-608-4690-15-3
2. (2017): Mystery shopping — MOKHG anamka 3a mMeperbe Ha
300080/CMBOMO HA NOMPOWYBaYLIMe, NETTN CUMMO3UYM,
buaHuc akagemmja Cmunesckm Bac, Bac WHCTUTYT 33 meHayMeHT,
Butona, ISSN 978-608-4690-15-3
3. (2015): Entrepreneurial education — prerequisite for higher
employability, 4" symposium, BAS, Skopje
4. (2014): Long life learning — new perspective for personal and
professional development, Symposium Proceedings, BAS, Skopje,
R. Macedonia
5. (2013): Creating of innovation culture for competitive advantage,
second symposium, BAS and BAS Institute of Management,
Strumica, R. Macedonia
4. TpyA CO OPUrMHANHU HAYMHW/CTPYYHM pesyntatu, objaseH Bso
360PHMK Ha TPYOBU O HayueH/cTpydeH cobup co mefyHapoaeH
ypeaysayku oabop
1. The process of introducing a new product and his living cycle,
Third International Scientific-Business Conference LEADERSHIP & Ey 315
MANAGEMENT: Integrated politics of research and innovations - 10x09=9
LIMEN, Belgrade, Serbia, December, 2017, '
2. (2017): Marketing combinatorics for more successful business ,
IMKSM Book of proceedings University of Belgrade, Technical
Faculty in Bor, ISBN: 978-86-6305-059-4
3. (2016): Social networks as competitive advantage in higher
education institutions, forth international science conference,
Contemporary management and organizational sciences, BAS




‘ Pen. ‘
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Hasus Ha akTMBHOCTa (Hay4HOMCTpaXyBauKa):

NoeHun

10.

11.

12

13.

14.

15

development of pelagonia region, Bitola, Association of
economists and management of Balkans, Belgrade; SSN 978-608-
4729-06-8, COBISS.MK-ID 102700298

(2016): Analisis of the attractiveness of the market at macro
level,, International scientific conference ERAZ, Belgrade June
2016 ISBN 978-86-80194-03-5 (AEMB)

(2016): Marketing on social media IMKSM 2016, University of
Belgrade, technical faculty in Bor, May 2016,

ISBN 978-86-6305-042-6

(2015): Marketing issues and challenges in the 21t century, ICON
Best 2015, University of tourism and management in Skopje, 9-11
October ISBN 978-608-4593-48-5

(2015): Evaluating the impact of Internet on consumer behavior —
The first international scientific conference, FAMA College —
economic faculty Prishtina, Kosovo

Managing Multicultural and Diverse Workforce as One of the
Biggest Challenges of International Managers — HR Conferenc,
2015, Belgrade, Serbia, ISBN 978-86-86745-55-2, Visoka shkola
strukovih studija za ekonomiju | upravu, Centar za ekonomska
istrazivanja (CEIB), Beograd

(2015): The power of Internet and its role as global medium — The
first scientific conference, Banja Luka College ISBN 978-99938-1-
267-8

The Influence of performance orientation on economic and social
indicators — ERAZ conference, 11 June 2015, Belgrade

(2015): The importance of brand identity and its positioning,
IMKSM Book of proceedings University of Belgrade, Technical
Faculty in Bor, ISBN; 978-86-6305-030-3

(2014): GAP model of service’s quality in higher education
institutions as basis for positioning and competitive advan tage,
Third international conference, Bitola

(2014): Non-verbal communication, Second International
Conference, Knowledge-capital of the future, Ohrid

Marketing 3.0 — new issues in marketing, X International May
Conference on Strategic management, Technical Faculty in Bor
Marketing 3.0 like innovative strategy for company’s
competitiveness in food industry in R. Macedonia, Second
International Conference, BAS Institute of Management, Bitola,
R. Macedonia

CeKuucKo npepaBarbe Ha HaydeH/cTpyden cobup

Bropu cumnosuym Ha 6AC n BAC UM, anpun 2013

MetT cumnosuym Ha BAC 1 BAC UM, anpun 2017
HeTBpTi cumnosmym Ha BAC u BAC UM, anpua 2015
TpeTtn cumnosnym Ha BAC u BAC UM, anpun 2014

1x4=4

CeKuucko npepasame Ha Hay4eH/cTpyyeH cobup co

MEFYHapOAHO y4YecTso

* International scientific conference Global challenges and
opportunities — future perspectives of developing countries, MIT
University, Skopje - May 2016,

* Forth international science conference, Contemporary management
and organizational sciences, BAS Institute of management, Business

2x6=12




| Pep. |

Bioj Ha3uBe Ha akTUBHOCTa (HayYHOUCTPaXKyBaYKa): Moenu
|
academy Smilevski, Center for development of pelagonia region,
Bitola, Association of economists and management of Balkans,
Belgrade, 2016
* ICON Best 2015, University of tourism and management in Skopije,
5-11 Octaber, 2015
e Third international conference, Bitola, 2014
¢ Second International Conference, Knowledge-capital of the future,
Ohrid, 2014
e Second International Conference, BAS Institute of Management,
Bitola, R. Macedonia, 2013
7 'AI'ICTpaRT o6jaBeH Bo 360pHUK Ha KOHdepeHLnja
8. Ban MerHapo,qHa 1x18=18
i 9. - HAUMOHANHA 05x5=25
BKynHo 83.9 |
CTPYYHO-ANMUKATUBHA AEJIHOCT
| Pepg.
Goici Hasus Ha akTMBHOCTa (CTpy4HO-anAMKaTHBHA): MoeHun
1. KHura og ctpyyHa obnacr 8
-aBTOp MapKeTWUHr — Teopuja U NpaKkTUKa
2. KoopauHaTop Bo noAroToskata Ha enaBopar 3a HoBa CTyAMCKa 1
nporpama
3 EKCNepTckM akTuBHOCTM: eBanyauuja, CTPydHa pesu3uja, 1
Cynepsu3nja, NpoUEHKa Ha KanuTan, cuctemaTnauuja, METOA0NOTM]a
CamoeBanyaumnm
| 4 Y4yecrtso BO npomdfwBHn AKTMBHOCTW HAa MHCTUTYTOT 0,5
5. I'!p'é,qasarbe Ha WHCTUTYUWMW 04 jaBEH WHTepec, Ky/NTypHO- 1x05=0,5
MHPOPMATUBHM LEHTPY
LleHTap 3a Kapuepa
BkynHo 11 |
AEJHOCTU Ol NOLUMPOK UHTEPEC
Peg. '
B Ha3ue Ha akTUBHOCTa (CTPYYHO-anMKaTMBHa): NoeHu
ik YpeAHUK Ha 360pHUK Ha TPYA0BM 04 Hay4eH/cTpyyeH cobup 3
2 Mperceaaten Ha opraHM3auMoOHeH Uau nporpamcky og6op Ha q
HayyeH/cTpyyeH cobup
3. HneH Ha opraHusauMoHeH uAau nporpamckn oabop Ha MeryHapogeH 3
HayueH/cTpyyeH cobup
4. M3rotByBatbe W npujasysarbe Ha HayyeH/o6pa3oBeH MefyHapoaeH 10
NpPoexT
- HOCUTenN
e Epasmyc+ KA2 (203) 2017
* Epasmyc+ KA2 (203/205)) 2018
e Epasmyc+ KA1 (103) 2018
L]

Epazmyc + KA1 (105) 2018




Pep.
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Ha3us Ha akTMBHOCTA (CTPYYHO-aNAMKaTUBHA):

MoeHu

HYneH Ha Komucuu

Komucuja 3a TpaHcdep Ha EKTC

Romucuja 3a gogenysarbe Ha ctuneHguu — 2015/2016
Komucuja 3a npegnor 3a u3bop Ha aupertop Ha BAC MM
Komucuja 3a 3anunwyBatbe Ha KaHAWAATH 3a NPB LMKAYC Ha
cTyaumn 2016/2017

MpasuaHMK 33 NPB WMKAYC HA CTYAUK

AncumnnanHCcKa Komucuja

MNpaBWAHWK 32 OLEHYBaHE

7x0,5=3.5

YneH Ha Komucuun 3a M3b6op Bo 3Batbe
MHoBaTUBEH MeHaLMEHT

MHTErpMpaHo MapKeTUHILUKO KOMYHULUMparbe
MaTemaTuka 3a BU3HKUC

BupTyenHu opraHmsaumm

CumynaumoHun BU3HUC Urpm

MapKeTuHr

EkoHOMM]a

CrpaTterucku mapKreTuHr

KomepuunjanHo paboTerse

Au3ajH 1 pa3Boj Ha ronemmn HacTaHu

10x0,2=2

‘Bkynuo

25.5

NPODECMOHANNHUA PEGEPEHLM HA KAHAWOATOT 3A U360P BO 3BAHE

NoeHu

HACTABHO-OBPA3OBHA AEJHOCT

126.9

HAYYHO-UCTPAMYBAYKA AEJHOCT

83.9

CTPYYHO-ANTMKATUBHA AEJHOCT

11

AEJHOCTU O/} NOLWWPOK UHTEPEC

25.5

BrkynHo

247.3

4/IEHOBU HA PELLEH3EHTCKA KOMWCHIA

1. Pea. npog. a-p CpeTek}Muna,qHHocm
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3. Peg. npod. a-p Emunuja CreBaHoBcka
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